
 
 

What this article is about 

Sports betting is a profitable and widely accepted 

activity around the world. The authors conducted a 

systematic review of previous studies on sports 

betting. They examined whether there are differences 

in sports betting behaviours among those who live in 

different countries. The authors also evaluated 

psychosocial problems (e.g., mental health disorders, 

family-related problems) that are related to sports 

betting behaviours. In addition, regulatory guidelines 

for sports betting were summarized.   

What was done? 

The authors followed the Preferred Reporting Items 

for Systematic Reviews and Meta-Analyses (PRISMA) 

guidelines. They included only peer-reviewed articles 

from PubMed, Web of Science, and PsychINFO. They 

also searched the reference lists of included articles. 

To be included, studies had to focus on sports betting 

behaviour and use original data. Studies had to be 

published in English or Chinese between January 1, 

2010 and March 28, 2022.  

Studies were excluded if they involved children and 

adolescents or specific populations, such as college 

students, sports athletes, and treatment-seeking 

individuals. Studies were excluded if they focused on 

esports, loot boxes/microtransactions, horse racing, 

social media, or predictions of outcomes of sports 

events. Studies were excluded if they were reviews, 

case reports, book chapters, theses, dissertations, 

secondary data, or conference papers. Studies were 

also excluded if they focused on measure validation, 

illegal gambling, or testing gambling models.  

A total of 2450 articles were reviewed based on the 

inclusion/exclusion criteria. After review, 65 studies 

were included. Articles with similar aims/topics were 

grouped together into the following seven categories: 

(1) marketing; (2) fantasy sports; (3) qualitative 

studies; (4) responsible gambling; (5) problem 

gambling; (6) psychosocial; and (7) uncategorized. 

Articles were placed in the best fitting category.  

The PRISMA guidelines were not used to find 

regulatory information on sports betting. Instead, the 

authors examined peer-reviewed articles, legal acts, 

and websites. The authors examined regulations for 

countries that were most represented in this review.   

What you need to know 

The most heavily researched topics included the 

marketing of sports betting (13 articles) and fantasy 

sports betting (13 articles). Most studies were 

conducted in Australia, the United States, or the 

United Kingdom. There were fewer articles that 

studied sports betting in Asia.  

Why is this article important? 

This systematic review examined cross-cultural 

differences in regulations, behaviours, and 

psychosocial problems related to sports betting. A 

total of 65 articles were included in the review. 

The authors found that research on marketing and 

promotion of sports betting is more common in 

Australia and the United Kingdom. Sports betting 

is becoming normalized. Psychosocial problems do 

not differ by country. Sports betting is linked with 

higher levels of problem gambling. Eastern 

countries, such as China and South Korea, tend to 

have more legal restrictions on sports betting than 

other countries (e.g., Australia and United States).  
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Countries have different regulatory guidelines and 

restrictions for sports betting. In China and Taiwan, 

sports lotteries are the only legal form of sports 

betting. All online sports betting is illegal in Iceland. In 

Australia, in-play betting is not allowed unless the bet 

is placed over the telephone or by using a machine at 

a licensed venue. Eastern countries tend to have more 

restrictive regulations than Western countries.  

Research on marketing and promotion of sports 

betting was mostly done in Australia and the United 

Kingdom. Sports-betting advertisements often try to 

reduce the perceived risk of gambling while 

emphasizing the perceived control that people have 

over their gambling. Most sports betting ads include 

male characters. Another common form of marketing 

is inducements, such as bonus bets. These often have 

terms and conditions that are difficult to understand.  

Betting on fantasy sports usually involves betting 

either on fantasy sports league or on daily fantasy 

sports (DFS). Most studies examined DFS betting. The 

results varied as most studies had unique aims. 

Broadly, people who engage in fantasy sports tend to 

engage in sports betting and online gambling as well. 

Qualitative studies found that sports betting is easy to 

access and accepted as a normal and enjoyable 

activity. People might build their sense of identity and 

develop shared values around sports betting. Some 

people bet on sports because it fulfills their needs for 

relatedness and competence, or because they feel 

social pressure to gamble. 

Responsible gambling strategies for sports betting was 

researched in South Korea and Australia. Studies 

found that few safer gambling messages were 

displayed. Messaging that promotes safer sports 

betting may help those at risk of developing sports-

betting related problems. 

Several studies examined psychosocial problems 

related to sports betting. People who bet on sports 

are more likely to have higher levels of problem 

gambling. Psychosocial problems do not seem to 

differ much by country. 

Who is it intended for? 

Policy makers and practitioners can use this research 

to support policies and treatment for sports-betting-

related problems in different countries and cultures. 
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